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• Dúběn – “The Journey of Dúběn” (11:00 a.m.–8:30 p.m.) 
Those who feel fulfilled walk alone, yet feel accompanied by many. Embracing the journey of self-discovery and return, we 
neither strive nor seek to please, but instead allow everything to return to its natural state. Dúběn embarks on a journey 
under the theme “The Journey of Dúběn” to uncover the timeless wisdom of Eastern philosophies within contemporary 
contexts. It is a path of exploration and sharing, delving into the dedicated practice of creators immersed in the urban 
jungle. Powered by Meliastage 

Monday 29 September 

• Absent Findings – “Early to the Party” (2:00–6:00 p.m.) 
Absent Findings presents Early to the Party, its Spring/Summer 2026 collection, continuing the dialogue begun with its 
debut season SS25, My Personal References. While the first chapter introduced personal stories and foundations, SS26 
develops them with psychological depth, surrealist nuances, and sharper architectural precision. References to Le 
Corbusier’s Palace of Assembly in Chandigarh ground the collection’s geometry and structure, while Giorgio de Chirico’s Il 
Ritornante informs the color palette, pleats, and shadow-like detailing. The garments are defined by elongated silhouettes 
that resolve into subtle flares, hybridizing tailoring with fluid draping and layered constructions. Alongside these pieces, 
bags emerge as central protagonists of the narrative. Far from being mere accessories, they intertwine with the clothing as 
containers of memory, movement, and intimacy. Together, Early to the Party presents a mature vision of Absent Findings, 
where garments and bags speak in unison, blending architecture, surrealism, and lived experience. 
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FASHION & SPORT: CATALYSTS OF INNOVATION 
AT LINEAPELLE 106, A ROUND TABLE  

ON THE CREATIVE CROSSOVER  

THAT IS CHANGING THE CODES OF FASHION 

 

 

 
The important thing is to take part—to win. The essence of sporting competition has perhaps never 

been so relevant in activating links, connections, and constant crossovers with the world of fashion and 

style. Just think of tennis: Jannik Sinner regularly steps onto the court carrying a Gucci-branded bag; 
Lorenzo Musetti wears a Bottega Veneta leather jacket; while Coco Gauff becomes the on-court 

ambassador of a collaboration between New Balance and Miu Miu. 

 

Examples that demonstrate how sport today is reshaping the codes of fashion, style, and consumption. 

 
Always at the forefront in analyzing global fashion trends, LINEAPELLE joins the debate by proposing 

a stimulating round table to explore how sport and fashion are mutually influencing each other—and 

to what extent this phenomenon is not only the result of innovative drive but also generates new 

creative, production, and commercial horizons. 

 
Fashion & Sport: Catalysts of Innovation will take place at 3:00 p.m. on Wednesday, September 23, at 

the Red Lounge, Service Center – Fiera Milano Rho. 

 

Speakers: 

• Orietta Pelizzari – Global Trend Advisor 

• Deborah Compagnoni – Professional Athlete and Fashion Entrepreneur 
• Arianna Colombari – Group Communication and Sustainability Director, Tecnica Group 

• Anilkumar Dave – Space Economy and Open Innovation Expert 
• Diego Stecchi – Managing Partner, Luxury Retail Partners | Senior Executive, Luxury Business 

Americas 

• Jacob Bjerregaard – Faherty Inc / Bjerregaard International, Global Strategy Market for Fashion 
Brands 

 

Moderator: 

• Fabiana Giacomotti – Fashion Historian, Editor-in-Chief of Il Foglio della Moda 
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LEATHER SECTOR

ITALY – The current estimates on the performance of the Ita-
lian tanning industry in the first half of 2025 mark an overall 
decrease of 4.6% in terms of turnover and 2.3% in production 
volumes compared to the corresponding period last year.  
The negative trend that has characterized the tanning sector 
and, more generally, the entire international leather supply 
chain for approximately three years has not stopped. The rea-
sons for the crisis have persisted for some time and include a 
geopolitical situation that is always highly critical and uncertain 
in future developments, an inflationary trend that has severely 
undermined the purchasing capabilities of an important part 
of consumers at a global level and a generalized slowdown in 
the consumption of fashion, furniture and automotive goods, 
combined with the marked cooling of purchases of luxury pro-
ducts in some of the above mentioned sectors by Chinese con-
sumers (a strong growth driver in the pre-pandemic period). 
Italian export of tanned leather also recorded a negative sign, 
with a decrease of 4.7% in value in the first six months of the 
year, compared to the same period last year. Despite the de-
cline in total exports, the analysis of individual shipments by 
main country of destination still shows different trends, even 
of a non-secondary intensity. Among the top 20 foreign desti-
nation countries for Italian leather, France (+3%, confirmed as 
the first foreign destination), Germany (+6%), Portugal (+2%), 
India (+25%), South Korea (+14%), Hungary (+29%), Cambodia 
(+20%) are on the rise, while Spain (-6%), Romania (-8%), US 
(-11%), China (-29%, including Hong Kong), Serbia (-15%), Al-
bania (-11%), Poland (-9%), UK (-7%), Slovakia (-15%), Mexico 
(-22%) are decreasing. Vietnam, Tunisia and Türkiye are sta-
ble. 
The performance of the single segments and production di-
stricts of the Italian tanning industry appears substantially ho-
mogeneous and broadly declining. In terms of production by 
animal origin, sheep and goat leathers show, on average, only 
slightly less negative variations than bovine leathers, while, in 
terms of destination sectors, the difficulties appear to be wi-
despread across all types of customers. The turnover of all 
the main national tanning districts is decreasing. 
 
OTHER COUNTRIES – The picture of medium-large bovine 
leather production in the first part of 2025 offers an almost 
exclusively downward picture, both as regards the rest of Eu-
rope (with even double-digit drops in Austria, Germany, Spain, 
France and the UK) and the other world areas (also in this ca-
se significant drops everywhere, except apparently in Argen-
tina). The small leathers segment appears more varied in 
terms of results, with calf leather going against the trend, with 
a slight positive sign, both in France and Spain, and sheep and 
goat leathers recording increases not only in the aforemen-
tioned European players but also in India and Pakistan (China 
and Türkiye most suffering).
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TEXTILES, SYNTHETICS AND LEATHER ALTERNATIVES – 
There were mixed results for the sector in the first six months 
of this year. The slowdown among major European producers 
had a negative impact, despite the resilience of Italian and 
Portuguese manufacturers. The trend in the various segments 
reflects the overall performance, with declines in synthetic 
fabric materials accompanied by stagnant results for synthetics. 
Regenerated leather fibers performed well, showing an increase. 

ACCESSORIES AND COMPONENTS – The half-yearly per-
formance of accessories and components was rather gloomy 
compared to the same period in 2024. The collapse of Italian 
and German production dragged down the EU average (-5%), 
with all major EU producers in decline except for Romania. 
All sectors of the industry suffered, with no remarkable ex-
ceptions.

FOOTWEAR – After a dull 2024, deeply affected by an unfavou-
rable geopolitical context that negatively impacted exports, the 
Italian footwear sector also recorded weak performance in the 
first half of 2025: uncertainty linked to US tariffs, ongoing con-
flicts, market volatility, and low consumer confidence are the 
factors weighing on the sector's performance. Six-month com-
parisons show mixed results for the European footwear indu-
stry (-3%). France is struggling, while Spain is limiting the 
damage. Turkey is facing difficulties. Results in China and Me-
xico remain stable. Brazil has regained momentum. India and 
Vietnam are on the rise.  
 
LEATHER GOODS – The Italian leather goods industry conti-
nues to experience the difficulties observed between the end 
of last year and the first part of 2025, with declining results in 
terms of exports, domestic sales, and industrial production. At 
the EU level, the partial cumulative figure for 2025 confirms 
the signs seen in previous quarters, with all major European 
producers deep in the red. On the other hand, Turkish leather 
goods manufacturers are expanding, as are their Indian coun-
terparts. Uncertainty surrounds China and Pakistan, with the 
latter experiencing negative stability. 
 
GARMENTS – The performance of EU manufacturers in the 
first six months of this year was positive (+7%), benefiting 
above all from strong growth in Italy and Spain. On the global 
picture, India and Pakistan slowed down, while Turkey and 
China remained bullish. 
 
UPHOLSTERY – The semester comparison shows encoura-
ging signs for European upholstered furniture manufactu-
rers, with German manufacturers also gaining ground. 
However, the six-months figures for 2025 compared to 2024 
in China and the US are cause for concern, showing declines 
of between 3% and 4%. The half-year trend of the automotive 
sector closely mirrors that of the previous two quarters, with 
significant declines in sales and new car registrations in Ger-
many, Italy, and France, among the largest EU countries. 
Spain bucks the trend. The international outlook shows 

growth in US registrations (+4%). However, China (-6%) and 
India (-12%) are slowing down. UK registrations are doing 
well: +4% over the period. 
 
LUXURY BRANDS – The unstable geopolitical and economic 
context is weighing on the financial reports and performance 
of major European luxury fashion brands, with a few notable 
exceptions. The medium/long-term outlook remains cautious 
and rather conservative. Revenues declining by 4% in the first 
half of 2025 for LVMH (in terms of organic growth). Meanwhile, 
the performance of the fashion and leather goods segment is 
worsening: -7% compared to the first six months of 2024 and 
-9% compared to the second quarter of last year. Kering’s per-
formance in the first six months of 2025 remains very negative, 
with revenues down 15% (at constant rates). Gucci sank (-25% 
in revenues in the first half at constant exchange rates), Yves 
Saint Laurent fell 10%, and the group's smaller brands also 
declined (-14%). The only certainty is Bottega Veneta, which 
closed the half-year with a moderate +2%. Hermès confirms 
its resilience, reporting 7% growth in revenues in the first half 
of 20205 (at constant rates). At the end of June, all major mar-
kets were up: Asia (excluding Japan) +3%, Japan +16%, Ame-
ricas +12%, Europe (excluding France) +13%, Middle East 
+17%. Solid growth in the leather goods and saddlery division: 
+12%. Ferragamo was weak in the first half of 2025 (-7% at 
constant exchange rates). Net sales declined in the EMEA 
countries (-9% at constant exchange rates), North America (-
2%), Central and South America (-3.5%), Asia Pacific (-16%), 
and Europe (-9%). Sales in the leather goods sector remained 
stable in the half-year comparison (-0.2% at constant exchan-
ge rates), while footwear sales declined (-13%). Positive first 
six months for Prada group: net revenues up 9% (at constant 
exchange rates). Prada demonstrated stability against a chal-
lenging basis of comparison, with retail sales down 2% year-
on-year in the first half 2025 and down 4% in the second 
quarter. Miu Miu continued on its growth path, with retail sales 
up 49% in the first half and +40% in the second quarter. Retail 
sales trended positively across all key markets (+10%).

ACCESSORIES, COMPONENTS, SYNTHETICS

MANUFACTURING SECTORS


